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Designing Effective
Questionnaires:
A Step by Step Workshop

SPECIALIZED SEMINARS

Since 1975, tens of thousands of research practitioners worldwide have turned
to Burke Institute, the premier provider of marketing research training, for their
professional development needs.

Learn best practices from industry experts by attending one of our highly
acclaimed seminar offerings. These programs combine academic rigor with real-life
practical expertise to make the content actionable for your day-to-day work.

Online Research Best Practices
and Innovations

Innovation & Implementation RMO5' Linking Customer, Employee
& Process Data to Drive
| y Profitability
DATA ANALYSIS DAO1 Data Analysis for Marketing DAD2  Tools & Techniques of Data DA0O4  Practical Conjoint Analysis
Research: The Fundamentals Analysis & Discrete Choice Modeling
DA03  Practical Multivariate Analysis
Focus Group Moderator Qo2 Specialized Moderator Skills Qo3 Next Gengration Qualitative
Training for Qualitative Research Tools: Social Media, Online
Applications Communities & Virtual Research
Platforms
| -
A PRPE S;E A ?Ic HN RAO1 Applications of Marketing | RA0O2  New Product Research: Laying
LICATIONS Research the Foundation for New Product
Success
RAO3 Market Segmentation and
Positioning Research
RAD4  Customer Satisfaction and

Loyalty Research: Managing,
Measuring, Analyzing and

Interpreting
COMMUNICATION o Writing & Presenting
Actionable Marketing
Research Reports
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*Please note that our course numbering

800-543-8635 or 513-684-4999

system has recently changed. Contact
us at 800.543.8635 if you have any
questions.
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